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WHAT IS INFORMED DELIVERY?

#=. COMING TO YOUR MAILBOX SOON.

« A consumer facing USPS service

* USPS sends black and white images of the
day’s mail to consumers before the mail is
delivered

* These images are captured from barcode sorting
equipment at the Postal Service

* Flat-Size mall is a different process — mailer
must provide image

* Mailers can add and replace images

nnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnn

D e SNAILWORKS



INFORMED DELIVERY IS POPULAR

» More than 40 million subscribers i
- More than 33 million email subscribers -
 More than 1 in 5 households subscribe
* More than 2,169 mailers enrolled

* More than 5,649 active campaigns at
any time
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THE WHY OF AN INFORMED

DELIVERY CAMPAIGN

*Better Response
*Online Channels

* Control Your Brand
*New Customer Data
«Save Postage
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WHO |S USING INFORMED

DELIVERY?
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The Elements of
an Informed
Delivery

~ Campaign




THREE PRIMARY ELEMENTS

Representative
Image ’ 3) Target URL (For Ride-
(Optional) Give a warm home this winter. Along)_
(Required):
https://kingdomworkers.com/give-now/
Kingdom
WERKERS
. _—
2) RIde_Along 100% GIFT MAT(?H
Ad 300 or hewholenr
(ReqUIred) GIVE NOW &
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THE REPRESENTATIVE IMAGE

* [t must essentially be an outside panel of the mail piece
* Back panel is OK

* The address block can be replaced with a message or
Image

* Images can be added that enhance the ride-along
* Light Images must have a black border
 Orient the same way as mail piece
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ACCEPTABLE REPRESENTATIVE

IMAGES
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RIDE-ALONG ADS

* Must include a prominent Call-to-Action (CTA)
* CTA must occupy 20% of Ride-Along area

* CTA must have clear contrast

* CTA cannot encourage “paperless” options

* Must include target URL
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ACCEPTABLE RIDE-ALONGS
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NOT ACCEPTABLE RIDE-ALONGS

S50 CASH WHEN YOU OPEN A
CHECKING ACCOUNT WITH MCU!

v GE
e e S R

WITH BROOKFIELD RESIDENTIAL
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TARGET URL

* Web address for clickers
» Consider offer specific/version specific

* Must be secure page:
* https:\\ NOT http:\\

* Prospects will not see URL, so long name is OK
» Cannot require email address to access site
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CREATING A CAMPAIGN

» Gather your resources

« A web site URL to direct your prospects to

« Two Images: -~ <o
« Arepresentative image (optional) . & ﬁ
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click Real Estate
()
Here 555-555-5555

To Schedule YOUR Appoi

123 Canal Street
Punta Gorda, FL 33955

« Upload to SnailWorks or USPS Waterfront Living - $519,900

D e SNAILWORKS



CREATING A CAMPAIGN

E COMING TO YOUR MAILBOX SOON.

Approve the ad proof: S TO YOUR MAILBOXSOON. __,

You have mail arriving soon.

View all mail on dashboard >

—~—— e
Dave’s
Real Estate

()

555-555-5555
) [

i23 Canal Street
Punta Gorda, FL 33955
Waterfront Living - $519,900

Dawe's
Click Rkl nity FROM Dave's Real Estate
Here @
A i

T Shedude TOUR Appaintment
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INFORMED DELIVERY REPORTING
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KEEP IN MIND

* B2B mail does not yet work with 1D

* [t's OK to run a Ride-Along only. USPS says said
It gets better clicks

* Lots of enhancements ahead — variable images,
variable URL’s, B2B, more subscribers
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USPS INFORMED DELIVERY PROMOTION

« Registration opens July 15, 2021

* Promotion runs September 1, 2021 — November 30, 2021
 All dates must be after September 1 and no later than November 30
» Mail submission, drop ship induction — all dates!

 Discount — 2% off postage for mailed amount
 Discount taken at time of mailing
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ELIGIBLE MAIL

* First-Class Mall automation letters, postcards, and flats

« USPS Marketing Mail automation letters and flats

* Nonprofit USPS Marketing Mail automation letters and flats
« OMAS and Official Government mail
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USPS INFORMED DELIVERY PROMOTION

 What is NOT eligible:

* Non-automation mail

 Carrier Route saturation rate mail (flats)

DDU (Destination Delivery Unit) flats

EDDM

DAL (detached address label)/ Detached Marketing Label Flats
Business-to-Business or Business-to-institution/Campus mailings
Parcels / Priority Mall
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USPS INFORMED DELIVERY PROMOTION

The Promotion Process — 5 Steps

* Register for promotion in Business Customer Gateway (BCG) — mall
shops register

* Go through approval process
* Create ID campaign in Mailer Campaign Portal (MCP)
» Create appropriate eDocs with mailing

* Provide sample mail piece with mailing (and hold a copy for yourself
for one year)
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CREATE AN ID CAMPAIGN THROUGH THE MCP

» SnailWorks Is the easy way to do this

* Otherwise, access ID Mailer Campaign Portal through
BCG

* MUST be finalized by noon the day before the Mailing
Date
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THE APPROVAL PROCESS

* Ride-Along Image is required for all campaigns. A JPEG or
PDF of the Ride-Along must submitted for approval;

* Representative Image is required for flats mailings, and optional
for letter-size. IF a Representative Image is used, a JPEG or
PDF of the Representative Image AND and JPEG or PDF of
both sides of the mall piece must be submitted for approval;

* You must also include a LIVE link to the web site linked to in the
ride-along

D e SNAILWORKS



THE APPROVAL PROCESS

» Approval is required before mailing. A response is “typically”
provided within four (4) business days;

* Stringent enforcement
 Allow Big Hunks of time for approvals!
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LANDING PAGE LINK

« USPS will test link as part of approval process

* Landing page cannot require an email to move on
* Pop up asking for email cannot appear

* Any pop up must have a clear “X" to close it

* This really can’'t be an email gathering campaign
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IT"S NEVER TOO EARLY FOR APPROVAL!

* If you have an ad designed, and a campaign title, you can
submit art, URL, and Campaign Title and get it approved way
ahead of time;

* Web page MUST be live

* Detalls of the campaign need to be in by noon the day before
mailing

* You can continue to manipulate list up until then
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CREATE APPROPRIATE EDOCS WITH MAILING

* Mailings must be submitted electronically

* In mail.dat, the Component Characteristics Record must be
populated with “PI” for 2021 Informed Delivery Promotion

* Need to claim promotion in “Incentive Claimed” section on
electronic postage statement

* Mail must deliver during campaign window
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PROVIDE MAIL PIECE SAMPLE

* Unaddressed samples
« Submit with mailing at BMEU

« Seamless mailings can mail in samples
« See page 5 - 2021 Promotion General Participation Guide
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SOME GENERAL ADVICE

* Don’t wait until promotion period to start using Informed Delivery —
get some experience

* You are safer creating campaigns through the portal

* Make sure your mail service provider is clear on the process before
submitting campaign

« Commingled mail will gualify, but your commingler must participate.
Be prepared to share discount.

» Use offer-specific URLs

* Don'’t just do it for the discount. Make sure to test and leverage all
the benefits of Informed Delivery
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WHAT'S NEW THIS YEAR?

* Time frame — must deliver during campaign window

e Stricter auditing
* |nitial registration at least 2 hours before first submission

* Representative image must be outlined if light

« Be aware that during the audit process, which is conducted during and after the promotion period
has ended, it is discovered that a campaign was not authorized to claim the promotion discount, a
campaign was mailed prior to receiving authorization to claim the promotion discount or the
approved campaign elements were changed, edited or altered, the USPS reserves the right to pull
any discount claimed and remove the mailer and/or MSP from participating in any USPS
Mailing Promotions.
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Registering in the BCG

&2 BUSINESS CUSTOMER GATEWAY Home _ Hello Karen!

Shipying Services HCR Services ~ Additional Services @Alerts EPendmg Requests &ManageAccount v~ USPS.com Help

Mailing Services

~_» Mailing services help you deliver letters and flat mail pieces.

Mailing online services will help you manage day-to-day activities from design and
preparation of your mail to tracking your mailings in the mail stream. The services currently available
are listed below. You may access services directly from here that you have been approved for and
request access to those you do not.

4 Automated Business Reply Mail more info > Goto

4 Balance & Fees (PostalOne!) more info > Goto

4 Customer Label Distribution System (CLDS) more info > Goto

Registration

S t artS J u I y 1 5 4 Customer/Supplier Agreements (CSAs) more info > Get Access

4 Dashboard (PostalOne!) more info > Goto

4 Electronic Data Exchange (PostalOne!) more info > Goto

4 Every Door Direct Mail more info > Goto

4 Incentive Programs more info > Goto ’
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Scroll to 2021 Informed Delivery

LCLINIVIVYITD 1INS IVIIATU INCAIILY QU HISYIGUUITL VI VUILS MAOJIDIAIHILO. 11D JUaISyy MIVVIUTO Duvdtaniua:

advantages and opportunities for the integration of innovation in the mail now and in future years.

—~ . P :

ed Delivery™ Promotion offers a 2% discount on postage for business mailers who sign up for
Informed Delivery and launch an Informed Delivery Interactive campaign associated with mailpieces
entered through a BMEU.

UNITED STATES
POSTAL SERVICE » USPS.COM | GATEWAY | HELP | SIGN OUT
— 20,
= 2021 Informed Dejivery Promotion This program is not available for enroliment  Back to Incentives Home
(1]
:?2' Program 2021 Informed Delivery Promotion
O Summary Overview
In an effort to increase the adoption rate of Informed Delivery the USPS is offering a 2% discount on
postage for business mailers who leverage Informed Delivery to reach their target audience through the
Program Informed Delivery digital channel
Assistance o ; > : ? ® ;
Re istration 2% of eligible postage. The discount is calculated in Posta/One!* and applied to the postage statement
g at the time of mailing. The 2% discount is deducted from the postage amounts of qualifying product
categories that are paid at the time of mailing. Normal postage prices listed in the published Price List
Sta rtS J u 'y 1 5 (Notice 123) apply to the mailing and the discount is applied to those prices

Supporting Documents:
2021 Informed Delivery Promotion Requirements.pdf

|-> Show Additional Information
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Review and Update Your Contact Information

Program Provide an alternate contact for promotion specific matters. The Program Office will contact the alternz
Summary event you are unavailable.

Alternative Primary Contact Information (Required)

ountry:* UNITED STATES v
Name: Dave Lewis
Address 1. 4510 Buckeystown Pike

Address 2: Sutie M

Ci lets T 5
e City: Frederick

State:* MARYLAND v
ZIP/Postal Code:* 21704

Accounts Phone Number:* (301)924-4545
Incomplete Ext

Email* dlewis@snailworks.com
Program Fax Number:
Assistance

Technical Contact Information (Optional)

Registration Must

Be comp lete At Country: UNITED STATES v
. Name:
Least 2 Hours Prior Addrese 1
tO FIrSt Malllng Address 2:
City:
State: —Please Select a State-- v

ZIP/Postal Code:
Phone Number

Ext:
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Review and Update Payment Accounts

o LU UL Y STITLLNY IS N ] HEIP AT LIS W T LTS W LT pragc.
Locations 2. Close your browser completely (i.e., Close all windows and/ar tabs).
Complete 3. Log back into the Business Customer Gateway and navigate to the Incentive Program service by selecting

the Incentive Programs link.
4. Navigate to the Locations tab. Under the Enrollment Method column, verify the word "Online" displays for the
newly added location.

Payment
Accounts

Incomplete For more information regarding the data in the columns, place your cursor over the column title.

Pm'!::lram Per Page: 20 v
Assistance
Filter | Available Locations v | by | Address v for“ Filter
}ZIEJI Filter

Registration Must Be
complete At Least 2 Hours

— Available Company Locations:

Showing 1-10of1

: H il MSP Enrollment |Enrollment| Change MSP
Pr|0r tO FIrSt Malllng Dol ERE QDesignatinn oz Method Date Desiggnation
4510 BUCKEYSTOWN .
SnailWorks 6179657 YES PIKE STE M Online  |07/15/2019| = Edit
FREDERICK MD

Export options: CSV | Excel | XML | FDF
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Review and Update CRID/MID Information

Your per_mit accounts are shown below. ‘~'.ferifw_.,r that what is listed is correct. If you do not see a permit and you are
sure that it is linked to one of the enrolled CRIDs displayed in the Locations tab, take the following steps to link the
missing permit.

1. Return to the BCG homepage.

2. Select the Manage Permits link (under Account Services).

3. Select which location you want 1o link the permit to (click the company name associated to the location).

4 Navigate to Payment/Permit Accounts Tab.

5. Enter the four pieces of information precisely: 1) Account Number, 2) Account Type, 3) Post Office ZIP Code
where you opened your permit and, 4) One of ten of the most recent transactions.

After successful authentication, the permit account will be linked to the selected business location and will be visible
on this tab.

Once your permit has been linked, go back to the Incentive Programs service from your homepage, navigate back to
this tab and ensure that all your permits are listed below. Otherwise, wait up to 30 minutes before using that permit
account in the electronic documentation.

. Filter| —5Select Table-- ¥ by —Select Category-- v | f " Filter
Click “I Agree” And e Y 00y 7 Jler -.
Clear Filtel

You Are

. Eligible Permits:
Reglstered! Showing 0-0of 0

CRID ﬂ| Permit Account Number|Perrnit T},fpe|Permit Number|Finance Numher|Pem1it 2IP|PD Address
Nothing found to display.

| Agree _'l Disagree
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RESOURCES

» Postal Pro — Postalpro.usps.com
* SnallWorks — www.SnailWorks.com
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Questions??
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